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Aberdeen Mall in Richmond is filled with stores that evoke Vancouver's Asian

connections. Spectators on three levels watch the fountain musical show.
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Take a trip around the world
without leaving home

GOLDEN VILLAGE — Richmond, No. 3 Road ,

The strip of Asian-influenced malls, restaurants,
hotels and karaoke bars along Richmond’s No. 3
Road are jointly referred to as the Golden Village
by Tourism Richmond, which says the area pro-
vides “a sensory extravaganza of Asian culture.”

Driving through the wide, treed streets of Rich-
mond, the Asian cultural influence isn’t immedi-
ately noticeable. But once you set foot inside
Aberdeen Centre. you realize the mall is nothing
like Pacific Centre or Oakridge malls. There is that
familiar mall ambience of %Iuorescent lighting,
tinned music (in this case, loud mall-ified versions
of James Taylor and Cat Stevens hits) and slow-mov-
ing shoppers, but the wide walkways, large skylights
and open spaces (designed by Vancouver architect
Bing Thom) feel futuristic and unfamiliar. Add to that
the fact there is no Banana Republic, Gap or Club
Monaco, and you realize this is not just any mall:

Instead of the usual fare, there’s Estherbella — a
women’s and kids’ store packed with inexpensive,
trendy clothes straight from China. There’s a BMW
Lifestyle store and even a women’s clothing store
called Itsy Bitsy Teenie, that indeed sells tiny
miniskirts and tops (as well as clothes offering more
coverage). Then there’s Santa YaYa, where the slo-
gan is simply, “we sell your items on eBay.”

Contrary to what I was told before visiting
Aberdeen Centre, everyone I met spoke English, and
although there was plenty of signage and labels writ-
ten in Chinese, everything was also written in Eng-
lish.

The food court has made an obvious effort to
include as many types of Asian cuisine as possible,
including sushi, Thai food, and at least one counter
that seems to defy definition. (The
Mambo Café offers curried chicken on rice, as well as
fried spaghetti with ham, and baked Portuguese fish
onrice.) There are several finer dining choices found
at the restaurants on the outskirts of the mall and a
few cahdy stores for those wanting a sweet chaser
after dinner.

One_of the biggest draws of the mall is Daison, a
two-level store that offers men’s ties, 'S COS-
politically incorrect figurines — all for $2.




